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THE COURSE

UUR S TORY

The Course is a premier cross-country course located
in the Spokane Valley, part of the beautiful PNW.

Renowned for its challenging terrain, it's the perfect

destination for cross-country competitions.

Our goal is to provide elite-level competitions, while

showcasing the area’s natural beauty.

All brand elements shown here are designed to
communicate an elevated sense of prestige and polish
to match the national level of competition.

All copy and supporting brand elements should
also be carefully crafted to ensure they match the
brand characteristics.
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VISUAL
IDENTITY




VISUAL IDENTITY

THE LOGO

We are forward-leaning, competitive at

heart, and always chasing greatness.

The logo embodies these qualities with
forward motion, an iconic flow that
reflects the pursuit of cross-country, and
a modern spirit that embraces every level

of competition.

This horizontal version of the logo is perfect
for applications that require a wider, more
y_ N3
™ (ﬂgﬂmﬁ panoramic logo presence.

SPONANE VALLEY One-color versions for use on light and dark

backgrounds also provide an alternative.
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VISUAL IDENTITY

THE LOGO

The vertical version of the logo rearranges
the order of elements from the horizontal
version in a way that doesn't disrupt the

flow of the logo or readability.

This vertical version of the logo is better

’E QA suited for applications that require a taller
”H THE \ or a more square-shaped logo.
b gﬂ”ﬁg[ One-color versions for use on light and dark

SPONANE VALLEY backgrounds also provide an alternative.
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VISUAL IDENTITY

THE ICON

The icon represents the movement of
cross-country, the speed at which it
takes place, and the natural flow of the

Spokane River.

The brand icon is designed to be used as
either part of the logo or separately, as a
design element.

Care was taken with the construction of
the icon to ensure whether used at large
or small sizes, it remains recognizable and

cohesive across all brand applications.




VISUAL IDENTITY

THE EDGE
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EXANPLES:

202/ REGIONAL
CHAMPIONSHIPS

The Course, Spokane Valley
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HAMPIONSHIPS

The edge copies the exact angle of the main
icon, preserving the competitive nature of

cross-country.

When using the edge, make sure to copy
the exact slant, do not use other angles of
the edge.




VISUAL IDENTITY

LOGU SIZING

USAGE IN PRINT

| 2 inches minimum width
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THE \

LUOURSE.

| | 1.4 inches minimum width
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F———- 0.65 inches minimum width

USAGE IN DIGITAL + \WEB

150 pixels minimum width
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| | 110 pixels minimum width

<

———" 50 pixels minimum width

The logo should always be sized in a way
that maximizes the space available to create
a greater visual impact, without sacrificing
the legibility of the text within the logo.

Never make the logo smaller than shown
to the left, to avoid any legibility issues at

specific sizes.



VISUAL IDENTITY

CLEAR SPAGE

THE Y THE

01/,95'5

F
|

I'II[\

THF

THE - @
L’ﬂ[lﬁb’ﬁ

I'l/ﬂ

To ensure clear legibility of the logo and
separation from other logos or visual
elements, please maintain a clear space

around the logo, equal to the width of “THE".

Please note that the width of “THE” may
vary, depending on the size of the logo
being used.

Examples of lockups with other logos or

brand elements can be found on page 12.




VISUAL IDENTITY

VIS
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= LUOURSE.

scale the logo disproportionally.

THF

LOURSE.

add effects or alterations to the logo,
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such as blur, drop shadow, or outlines.
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tilt or rotate the logo.

THE

= BOURSE.

skew the logo.
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flip the logo or
any part of the logo.

N
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outline the logo or any
part of the logo.

place the logo on backgrounds that
will make the logo low-contrast. Please refer

to color contrast guidelines on page 16.

THE

LUUASE.

change the colors

within the logo.

THF

LUURSE.

make the logo transparent

in any way.

To provide clarification on accepted usage
of the logo, shown to the left are some
examples of UNAPPROVED usage.

Please do not use or alter the logo in these
ways. Doing so will undermine the integrity

of the brand and cause confusion.

This principles apply to both horizontal and
vertical versions of the logo, as well as the

standalone icon.




VISUAL IDENTITY

LOCKUPS

HORIZONTAL VERSION

The Course Logo | Partner Logo

SPONKANE VALLFY

Clear space

Clear space

VERTICAL VERSION

THE &
LOURSE

SPONANE VALLEY

L |

When using the logo with other logos, make
sure to size all logos equally. This means
matching the width or height (whichever
value is greater) with an equivalent width or
height of the other logo(s).

Make sure to use proper clear space around
all logos and between logos (see page 9 for
details on how to determine clear space).

When thinking about lockups and clear
space, air on the side of introducing more

space around and between logos, not less.

Also consider using one-color versions of
the logo in applications where other one-
color logos are also being used. This can
help to reduce visual clutter when listing

multiple logos side-by-side.




VISUAL IDENTITY

LOCKUP EXAMPLES

To the left are examples of lockups in use.

Make sure to reference the previous page
for specifics on how to size and create

space for each logo in the lockup.
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COLORS

BRAND COLORS

COBALT

CMYK: 100,78, 6,0
RGB: 5, 79, 156
HEX: #054F3C
PMS: 2133C | 286U

BREEZE

CMYK: 32,12, 9,0
RGB: 171, 200, 216
HEX: #ABCBDB

PMS: 544C | 544U

SCORCHER

CMYK: 0, 98,100,0
RGB: 255, 0,0
HEX: #FFO000
PMS: 1785C [ 17950

CELESTIAL DOWNRIVER

CMYK: 70, 34,0, 0 CMYK: 100, 82, 38, 48
RGB: 64, 143, 219 RGB: 6, 23, 68

HEX: #40310DB HEX: #061344

PMS: 279C | 279U PMS: 533C [ 281U

The color palette for The Course has been
specifically designed to communicate the
core brand principles of energy, speed,
and flow.

Please only use these colors for brand
elements. Do not change the tint (darkness/
lightness) or transparency of colors.

The colors shown to the left are displayed
hierarchically (largest to smallest), larger
colors being used more, smaller colors being
used less.

Celestial is designed to be used as the
primary/dominant color associated with
the brand.

Cobalt and Downriver are supporting colors
and are mostly used for text, icons, or other
supporting graphics.

Scorcher is the main accent color, only
used for calling attention to specific, smaller
elements. Do not use Scorcher for large
backgrounds.

Lastly, Breeze provides a lighter, softer, bluer
tone to areas which might otherwise be
plain white.




COLORS

COLOR CONTRAST GUIDELINES

17
M@ MA@

8
M@ MA@ M & AA X

AN @ APA X AA X AAA X

AA X AAA X

M@ MA@

3.9 e.2
M@ MAX M@ MAX M & AMA X M & AL X

Care must be taken to ensure that all text
and graphic elements are visible by all. For
digital and web-based assets, the standard
is Web Content Accessibility Guidelines
(WCAG). This extends to print or physical
media as well, WCAG can be used to help
measure contrast across all mediums.

In WCAG 2.1, contrast between foreground
and background elements is represented in
numbers, from 1 (not visible at all) to 20 (the

most visible).

For example, this text (white text over dark
blue) has a color contrast ratio of 17 and
would pass AA (strict) and AAA (most strict)
standards for accessibility.

Most content should pass AA levels, with

AAA being the ultimate goal to achieve.

For quick reference, the smaller the element,
the greater the color contrast must be.
Small text must meet AAA standards. Large
text and supporting graphical elements

must meet AA standards.
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TYPOGRAPHY

RAND TYPOGRAPHY

Pressio Condensed

Light
Requlanr
Medium
Boldl
Black

*See typeface alternative on
page 16.

1nin
—xtralight
Light
Regular
Medium

Bold
Black

Tektur

Regular
Medium
Semibold
Bold
Extrabold
Black

The Course is, at its core, bold and
competitive. These typefaces reflect the
sharp edge of competition, the bold aspects
of the trail, and geometrical beauty of

the terrain.

When creating any text to accompany the
brand assets, make sure to only use these
typefaces—if needed, alternatives and
webfonts are listed on page 18.

Using any other typefaces other than these
will dilute the brand, which decreases

its effectiveness.



TYPOGRAPHY

ALTERNATIVES @ LINKS

ALTERNATIVE TO PRESSIO CONDENSED

Gemunu Libre

Gemunu Libre is the perfect substitute for the main brand font—Pressio

Condensed—due to its balance of sharp and smooth corners and tall x-height.

Download on Google Fonts

DM Sans

DM Sans is a geometric sans-serif typeface, perfect for large and small use.

Recommended usage only for large quantities of text, especially at small sizes.

Download on Google Fonts

Tekeur

Tektur is a sharp, octagonal typeface that is perfect for accent text, numbers, or for

creating an impact at large sizes. Its x-height maintains legibility at many sizes.

Download on Google Fonts

In cases where some of the typefaces listed
on the previous page are not available,
please only use these fonts as alternatives.

These typefaces have been specifically
curate to mimic the style of the

primary typefaces.

These font files are available on Google
Fonts and are free to download and use on

any computer.


https://fonts.google.com/specimen/DM+Sans
https://fonts.google.com/specimen/Tektur
https://fonts.google.com/specimen/Gemunu+Libre

TYPOGRAPHY

DEFAULT FONTS

Tahoma (sans-serif)

Tahoma is a suitable sans-serif font for web fallback and email
signature use. It works best at large and small sizes.

Helvetica (sans-serif)

Helvetica is less ubiquitous than Tahoma, but matches
the geometric forms of DM Sans better than Tahoma.

Open Sans (sans-serif)

Open Sans includes more font weights, only use if more weights are required.

This font is not installed on all machines automatically. Email programs might
not have it installed and it may not work as a website fallback font.

In very specific cases, only some fonts are
available. An example of when to use default
fonts are in email signatures, when Google

Fonts are sometimes not available.

Another example is for website fallback
fonts, which are used if the website is not

able to load Google Fonts.

Do not use these fonts when Google
Fonts are available. If Google Fonts are
available, use the typefaces on the previous

page instead.



TYPOGRAPHY

Title/Header

Gemunu Libre
Light

Subheader

Tektur
Bold

Body Header

DM Sans
Bold

Body Text

DM Sans
Light

HIERARCHY

202/ REGIONAL
CHAMPIONSHIPS

The terrain supports 5K,
6K, 8K and 10K races

Cross-country events

The trail wound through dense forests,
challenging runners with steep inclines
and muddy patches. Spectators
cheered as athletes leapt over fallen
logs and splashed through shallow
streams. The crisp autumn air fueled
their stamina for the final sprint across
the open field. Medals awaited the

top finishers at the vibrant finish line,

buzzing with excitement.

Title/Header

Tektur
Bold

Subheader

Gemunu Libre
Light

Body Header

Tektur
Medium

Body Text

DM Sans
Regular

2027 REGIONAL

CHAMPIONSHIPS

The terrain supports 5K,
6K, 8K and 10K races

Cross-country events

The trail wound through dense forests,
challenging runners with steep inclines
and muddy patches. Spectators cheered
as athletes leapt over fallen logs and
splashed through shallow streams. The
crisp autumn air fueled their stamina

for the final sprint across the open

field. Medals awaited the top finishers

at the vibrant finish line, buzzing

with excitement.

Follow the hierarchy guide to the left to
achieve a flow that is easy to read, digest,
and understand.

Use Pressio Condensed or Gemunu Libre as
titles/headers. These shouldn't include too
many words as these typefaces can be hard

to read in large word quantities.

Use Tektur or Gemunu Libre as subheader
fonts. Similar to the title/header, subheaders
should not include too much text as it can
be hard to read.

DM Sans is primarily utilized for body text
as it is easy to read, especially at small font
sizes. Regular or Light weights are perfect
for this purpose.



TYPOGRAPHY

KERNING & TRACKING

Gemunu Libre / Light
Bear through pain, seize victory.

Kerning: Metric / Tracking: 20
Tektur / Bold

CONQUER
THE COURSE

Kerning: Optical / Tracking: -10 . .
Pressio Condensed / Light

RUNNERS
UVING GROUND

Kerning: Optical / Tracking: -40

Tektur / Bold
Mud, sweat, and relentless trails.

Kerning: Metric / Tracking: 20
DM Sans / Light

The Course, Spokane Valley, stretches along
the Spokane River, offering a demanding mix

of winding trails and varied terrain.

Kerning: Metric / Tracking: 10

Kerning refers to adjusting the space
between characters of text. Default is set

to Metrics.

Tracking refers to adjusting the space
between characters beyond the scope

of kerning.

When using large display type, care must be
taken to ensure the text is professional and
tight. This means that display text may need
to have decreased tracking to tighten up

the text spacing.

For smaller body text, increased tracking

can also improve readability at small sizes.



TYPOGRAPHY

LEADING

Pressio Condensed / Light

SLEN
VVINDING
GRALLENGING

Font size: 14OpX / Leading: 112pX

DM Sans / Light

The Course, Spokane Valley, stretches along the Spokane River,

offering a demanding mix of winding trails and varied terrain.

Font size: 10pX / Leading: 18pXx

Leading is the amount of space between

lines of text. The Course is a professional,
refined brand. As such, the leading should
reflect this by being tight and consistent.

However, when using text at small sizes,
increase the amount of leading to increase

readability and reduce visual weight.



TYPOGRAPHY

Ust UF GAPITALIZATION

RUGGED TRAILS,
DENSE FORESTS,
STEEP HILLS.

Pressio Condensed / Light

AUGUST 27,2027

Gemunu Libre / Bold

IN 2027, SPOKANE'S CROSS-COUNTRY
RACE WINDS THROUGH LUSH FORESTS,
TESTING RUNNERS" ENDURANCE.

Pressio Condensed / Light

The Course weaves through lush pine
forests and rolling hills along the
Spokane River, challenging runners with
sharp inclines and winding dirt tpails.

Pressio Condensed / Regular

The race Kicks off at dawn, with a
vibrant crowd buzzing under a canopy
OF Eowering pines as competitors From

Kenya, Ethiopia, Japan, Norway, and
beyond jostle For position.

Tektur / Regular

Spectators line key vantage points, their cheers echoing as
runners grit their teeth, faces etched with determination
and exhaustion. The final kilometer opens into a wide, grassy
plain, tempting competitors to unleash whatever reserves
they’ve held back for a heart-pounding sprint to the finish.

DM Sans / Light

Use capitalization only for headlines
and subheaders. If a line or paragraph
of text is greater than 8-12 words,
use non-capitalized text instead to

maintain readability.






